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         CHESTER CYCLING CAMPAIGN 

.....Working to Create a Cycle Friendly City 
 
 

 

Minutes of the Annual General Meeting held on Wednesday 2nd February 2022 
at 7.30 pm using Zoom 

 
Present: 
Simon Brown (SB) (Chair), John Holiday (JH), Eileen Morgan (EM), Nic Siddle (NS), Monica 
Robinson (MR), Ashleigh McCraight (AMc), Andy Evans (AE), Ian Slater (IS) (Minutes), Tom Smith 
(TS) Howard Jennings and Anna Manning (HJ, AM), Steve Forde (SF), John Violet (JV)  Julia 
Bennett (JB), Sam Marshall (SM), Dave Smith (DS), Arnold Wilkes (AW), Andy Evans (AE)  
Stephanie Ellis (SE) 
 
Apologies: 
Cathey Harrington, Craig Steeland, Trevor Jenkins, Stephen Perry, Steve Pemberton, Simon 
Flynn. 
 
1. Minutes from the February 2021 Annual General Meeting 

The minutes were accepted as a true record 
Proposed: NS  Seconded: JH 
 

2. Treasurer’s Report (please see full details in the appendices) 
The Campaign’s bank balance at the start of the year was £2538.81 and at the end of the year 
was £3798.39. Membership income for the year was £1854.57.  Total assets at year end were 
£4145.39.  The Campaign continues to benefit from the Cycling Matters printing costs being 
supported by Bartletts Solicitors – reducing our costs by approx. £800 per annum.  Sam 
Marshall volunteered to audit the accounts, in accordance with the constitution.  The meeting 
thanked Trevor Jenkins for his support as Treasurer. 
 

3. Secretary’s Report (please see full details in the appendices) 
Stephen Perry (absent due to sickness) continued to represent the Campaign and continues to 
bring valued patience and diplomacy to the role. 

 
4. Press Officer's Report (please see full details in the appendices) 

The Campaign had a very successful year with regard to letter writing.  This year 16 letters 
were printed in the local papers.  In addition 3 press releases were printed, with a fourth ready 
to go in draft form. The meeting thanked Tom Smith for his contribution during the year. 

 
5. Membership Secretary’s Report (please see full details in the appendices) 

Membership numbers were 223 at year end (up by 54%).  We have 5 Corporate Members 
now.  Cycling Matters, Social Media presence and personal outreach have been the most 
effective recruitment tools this year. 
  

6. Development Control Officers’ Report (please see full details in the appendices) 
NS has had another extremely busy and productive year in his role and admits that it is a 
struggle to keep up, so he has to be selective in which applications he reviews in detail.   
NS noticed that there have been many conversions of garages to residential use but planning 
officers are reluctant to insist on requiring the provision of replacement, secure cycle storage.   
NS will work on getting cycle storage into the proposed Supplementary Planning Document to 
avoid loss of storage.  NS wants to see maintenance of SUPs and cycle paths written into our 
objectives. 
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The meeting expressed its appreciation for Nic Siddle's considerable achievements over the 
year. 

 
7. Inclusive Cycling Officer's Report  (please see full details in the appendices) 

EM gave an update on engagement with the public about use of her own powered wheelchair 
in the Countess Park.  The Spacehive project-funded powered chair is now on order. 
Eileen was thanked for her work on behalf of the Campaign. 
 

8. Cycling Matters Editor’s Report (please see full details in the appendices) 
4 quarterly bulletins were produced with the last two also being produced as hard copies. 
Cathey has continued to work on extending the circulation list.  New Perspex stands have been 
acquired and are being distributed  The meeting thanked Cathey Harrington for her efforts as 
Cycling Matters Editor. 
 

9. Electronic Bulletin Editor’s Report (please see full details in the appendices) 
During the past year a total of 13 messages were composed and sent out to the membership.  
170 addressees are reached at present (fewer than the number of members as there are many 
Family Members who do not receive their own copies).  ‘Opened’ rates were encouragingly 
high as were the number of ‘links’ clicked through. The meeting thanked Simon Brown for his 
efforts as Electronic Bulletin Editor. 

 
10. Webmaster’s Report (please see full details in the appendices) 

A very busy year with a number of innovations including revamp of the payment system and 
the innovation of having an electronic library of documents. 
The maps continue to be the most popular resource on the web page.  This area has been 
substantially revamped this year.   
The meeting extended their thanks to Craig Steeland for his sterling efforts. 
 

11. Social Media Coordinator’s Report (please see full details in appendices) 
The Campaign has two social media channels; Twitter and Facebook, and both have 
experienced an increase in followers over the past year – 24% for Twitter and 28% for 
Facebook.  The meeting thanked Simon Brown for his support as Social Media Coordinator. 
 

12. Resolutions 
12.1 Revisit the level of attendance at meetings that is considered quorate. 

Agreed to set quorum at a minimum of 6 (attending in person or virtually) which should 
include at least 3 Officers.  CARRIED. 

12.2 To formally set some guidelines for how decisions (especially those regarding spending of 
funds) are made. Simple majority of those present at the monthly meeting might be 
acceptable but beyond a certain amount of cash (say £100) we may wish to put it to a wider 
audience. 
It was suggested that at a limit of £250 a separate meeting is called to brief members and to 
decide, by simple majority, whether to proceed.   
FOR: 11.  NONE AGAINST. 

12.3 To select an individual (not being a member with an official role in the Campaign) to do an 
audit on the accounts.   
Sam Marshall volunteered. 
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Review of the 2021 Objectives and Setting of 2022 Objectives 
 

2021 Objectives 
Comments on 

2021 
Performance 

2022 Objectives 

1 Write a letter to the paper on average once a month MET RETAIN 

2 Issue at least 4 press releases during the year ALMOST MET RETAIN 

3 Continue to campaign to improve access to and 
through Chester city centre (Identify 5 routes and 
achieve 2 to improve inclusive access and/or 
permeability to, or through the city centre) 

MET 
(Although only 

partial success e.g. 
Grosvenor Bridge 

cycle lanes) 

RETAIN (new 
words) 

4 Continue to improve formal contact with the Council 
Officers and Members for cycling related matters and 
try to broaden base of contacts 

MET RETAIN 

5 Provide comments on relevant planning applications MET RETAIN 

6 Campaign for a safer environment for cyclists on 
A540 

MET (although no 
progress made)  

REMOVE 

(check with PW) 

7 Add improvements to paper/electronic maps so they 
can be more readily referred to by CW&C Highways 
in future programs of work (new words etc.) 

PARTLY MET REVISED 
WORDING. 

8 Carry out activities personally and as a group to 
promote the Campaign in order to increase 
membership to 150 members (to 250 members at 
end September and 230 remaining by year end, 
including 10 Corporate Members) 

MET RETAIN with new 
wording 

9 Actively engage with CWAC and other stakeholders 
in the implementation of the LCWIP and active 
participation in the Active Travel Forum and the 
Sustainable Transport Task Force (Integrated Travel 
Task Force replaces ATF and STTF). 

MET RETAIN with new 
wording 

10 Ensure that Cycling infrastructure associated with 
the proposed A51 changes are of the highest 
standard  

MET (although 
only partial 
success) 

REMOVE 

11 Focus on supporting ‘mobility inclusive’ use of the 
Greenway by providing an on-line map that 
highlights critical features  Working with CW&C, 
Sustrans, schools and the wider community to 
promote ‘mobility inclusive’ cycling in Chester: 
focused in particular on accessible cycle hire, 
removal of inappropriate barriers, mapping and 
promoting access points, charging points and other 
critical features, and raising awareness of wheels as 
active mobility aids. 

PARTLY MET RETAIN 

12 Plan and carry out an appropriate activity for Bike 
Week in a safe and Covid compliant way, making 
use of Cycling UK resources 

MET RETAIN 

13 Organise 2x mini-campaigns to report and follow-up 
on (lack of) cycle path maintenance.  Involve 
councillors in follow-up. 

 NEW 

14 Increase Social Media engagement across all 
channels by 20% 

 NEW 

 
The meeting agreed that we should attempt to develop some measurable targets for any additional 
objectives during future monthly meetings.   
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Election of Officers 

The following were elected as officers of the Campaign for the coming year: 

 

Officer Role Officer Holder Elected Proposer Seconder 

Secretary Stephen Perry  Ian Slater Sam Marshall 

Treasurer Julia Bennett Nic Siddle Ian Slater 

Membership Secretary Ian Slater Tom Smith Sam Marshall 

Webmaster Craig Steeland Howard Jennings Eileen Morgan 

Publicity Tom Smith Eileen Morgan Andy Evans 

Cycling Matters Editor Cathey Harrington Andy Evans Eileen Morgan 

Development Control Officer Nic Siddle Howard Jennings John Violet 

Social Media Officer Simon Brown assisted by 
Roger Hones/Steve 
Pemberton/Cathey 
Harrington/Arnold 
Wilkes/Anna Manning (Anna 
Manning to coordinate and 
monitor Twitter account) 

Howard Jennings Andy Evans 

Electronic Bulletin Editor Simon Brown assisted by 
Tom Smith 

Nic Siddle Eileen Morgan 

Inclusive Cycling Officer Eileen Morgan Nic Siddle Monica Robinson 

Events Co-ordinator VACANT ROLE   

 
13. Annual Subscription Review 

No change was made to subscription rates for 2021. 
 

14. Any Other Business 

 Free Corporate Membership for Bartletts was agreed. 
 

The Chair thanked members for their participation in the meeting and thanked the Campaign's 
officers for their hard work over the past year.  The meeting closed at 21:57  
 
Date of Next Ordinary Meeting:  7:30 pm on 3 March 2021 using Zoom 



 1

CHESTER CYCLING CAMPAIGN

Bank Account 

Year Start Bank Balance  £2,538.81 

Credit Amount Debit Amount
Membership fees & Donations - Santander  £   432.10 Expenses-Land Registry  £             6.00 
Membership fees & Donations - PayPal  £1,422.47 Cycling UK Affiliation  £           82.00 
T-Shirt and Tabard sales  - Annual Web Hosting  £           60.20 

Annual Domain Name Registration  £           37.36 
Website: Biennial SSL Encryption  £                 -   
Blommers CCC Activist software  £             9.41 
Stationery  £           10.00 
Annual Zoom Subscription  £         143.88 
Hire of Bowling Green Court  £           60.00 
Postage and business cards  £           37.92 
Additional Web Software  £           21.22 
Donation Walking Wheelchair Trike Hire  £           50.00 
Donation Cycle Walking Path Route 
Design  £           77.00 

Total Credit  £1,854.57 Total Debit  £         594.99 

Year End Bank Balance  £   3,798.39 

Cash

Credit Amount Debit Amount
Balance from 2020
Donation

Total Credit  £           -   Total Debit  £                 -   
Year End Cash Balance  £           -   

Value of Other  Assets

Asset Number Retail value per item Total
Child T-shirts 3 5.00£                                                     15.00£              
Adult T-shirts 37 8.00£                                                     296.00£            
Hi-Vis Tabards 4 9.00£                                                     36.00£              

Year End Total  £            347.00 

Total  Campaign Assets

Asset Value
Bank Balance  £3,798.39 
Cash  £           -   
Tabards/T-shirts  £   347.00 
Year End Total  £   4,145.39 

Signed:                         T. Jenkins Trevor Jenkins (Treasurer)

Date:                 04/01/2022

Treasurer's Report:  1 January 2021 to 31 December 2021
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CHESTER CYCLING CAMPAIGN 

Treasurers Report – AGM 2022 (continued) 

 

1 Overview 

Thanks to the continuing support from Bartletts Solicitors, who kindly print the quarterly 

Cycle Matters newsletter, and the increase in membership numbers, including corporate 

members, the CCC accounts have finished 2021 in a very healthy state. There are, 

however, two significant payments which are extra to previous years, they are the annual 

Zoom subscription (£143.88) and the Hire of Bowling Green Court for the monthly CCC 

meetings (£240 per annum). To date £60 has been paid for the months Sept, Oct, and Nov. 

The healthy state of the accounts will help enormously in allowing the continued publication 

of Cycling Matters, were Bartletts to discontinue their support; the likely printing costs being 

of the order £800 per year. 

2 Donations 

A positive outcome of the account surplus has been our ability to provide donations for two 

crowd funding campaigns, the first being the ‘Walking Wheelchair Trike Hire’ and the second 

the ‘Cycle/Walking Path Route Design – Helsby’, both promoted by CCC members.  

 3 Notes on Table 
a) The zero cost for the SSL Encryption is due to it being a biennial payment, last paid in 

2020 for that year and 2021, at a cost of £86.95. 

 
 

Signed:                         T. Jenkins 
 

Trevor Jenkins (Treasurer) 
 

 
 

Date:                 04/01/2022 
 

 
 



CHESTER CYCLING CAMPAIGN 
.....Working to Create a Cycle Friendly City 

 
 

Secretary’s Report to the Chester Cycling Campaign AGM – February 3rd 2021 
 
In my report last years it was recorded that my role as Secretary has morphed into a much wider 
representative role and this trend has continued throughout 2021. Maybe it is time to consider a 
rename of the role that I fulfil? 
 
This ‘representative’ role has included being the primary CCC interface with CW&C Transport and 
Highways Team, with key CW&C Councillors, with our Chester MP and with key contacts in 
Sustrans. However I am delighted to say that to an increasing and very welcome extent this role 
has been supported by other CCC members who have taken on specific issues in a very 
professional way, which has been a great support and increased our visibility and influence.  
 
I have also represented CCC in the Active Travel Forum (ATF) and the ATF in the Sustainable 
Travel Task Force (STTF). 
 
Our relationship with the CW&C and the other relevant organisations has improved but real 
progress has been hampered by the impact of Covid and the departure of Sean Traynor as Head 
of Transport and Highway in April 2021. Hopefully things will no restart on an even more positive 
footing with the arrival of Rose McArthur as the new Director of Transport and Highways. 
 
Against this background most of my efforts and time in 2021 have been spent in support of the 
following objectives:  
 

Ref Objective 3: Continue to campaign to improve access to and through Chester city 
centre 

As mentioned above, progress has been slower than expected, due to CW&C staff changes and 
other priorities. I have established a good working relationship with Mark Averill the temporary 
replacement for Sean Traynor, but as Mark’s focus has been on taking back in-house much of the 
Highways maintenance work there has been little time spend on City Centre issues. Having said 
that we have maintained a good working relationship with the Northgate Development Team and 
are optimistic that many of our proposals for cycle parking around the new development and within 
the new car park will better meet our needs than might otherwise have been provided. We have 
also been keep well informed by Andrew Arditti (Communications Manager – Northgate 
Programme ) on progress with and the impact of Clockwise, which has been appreciated. Talks 
with Cllr Richard Beacham concerning the proposed addition of advisory cycle lanes along St 
Martins Way, when Clockwise ends, resulted in a decision not to progress. This was not an ideal 
solution but was based on a very positive intent by Richard which was appreciated, and well 
explained when he joined our November meeting. 
 

Ref Objective 4: Continue to improve formal contact with the Council Officers and Members 
for cycling related matters and try to broaden base of contacts 

The paragraph above highlights areas and relationships where our contact has improved. We are 
seen much more as a ‘go-to’ organisation, with much better visibility and appreciation of the 
specific and very professional roles played by many of our members as will no doubt be referred to 
in other Officer reports. Against this background I feel that many of us are very motivated by the 
appointment of Rose McArthur as the new CW&C Director of Transport and Highways, with whom 
many of us have established a positive relationship.  

 



Ref Objective 7: Maintain and further develop a reference list of potential infrastructure 
improvements listed by priority and size of project and supported by paper/electronic maps 
so they can be more readily referred to by CW&C Highways in future programs of work 
Progress in this area has been very disappointing in 2021, caused by a combination of the issues 
referred to above and the fact that we as a group have chosen to focus on other issues. I do not 
consider this to be negative but feel we should try to hang on to this work in the future.  
Furthermore, within the context of this objective we should recognise the considerable work done 
by Peter Williams and Nic Siddle in developing options to improve Active Travel routes in 
Ellesmere Port. I feel that this should be a specific focus for 2022, if the CCC feel this is a 
geographical area we should support. The work done so far has been welcomed by Cllr Richard 
Beacham and positively noted in discussions I have had with Rose McArthur. 
 
Ref Objective 10: Actively engage with CWAC and other stakeholders in the implementation 
of the LCWIP (and active participation in the Active Travel Forum (ATF) and the Sustainable 
Transport Task Force (STTF)). 
Implementation of, or indeed full recognition of, the LCWIP has been disappointing in 2021. 
However we should feel positive that Tranche 2 of the Department for Transport (DfT)’s Active 
Travel Funding acquired by CW&C will be spent on an improved cycle route between Helsby and 
the High school. It should also be noted that Rose McArthur has committed to an ‘update’ of the 
LCWIP in 2022, which I hope CCC will be invited to support.  
 
As for the ATF and the STTF I can confirm that we have played a major role in these meetings, but 
I am not sure with what degree of success. Within the ATF many of our members have been seen 
as key contributors of ideas and questions and this has made us more visible and I think more 
appreciated. But as a forum we never managed to get into the ‘working group’ roles we had hoped. 
Alongside the ATF and with a far greater commitment of time and resources we played a major 
role in all of the STTF ‘Project Teams’. It is very disappointing to report that after literally hundreds 
of hours of input from our members, and many others, very little has changed. As a means to focus 
limited resources and ensure CW&C ownership and leadership I support the creation of the new 
Integrated Sustainable Transport Taskforce (ISTT), but I remain deeply concerned that we have a 
lot to catch up with. We have raised and shattered the aspirations of many contributors and I see 
no immediate way to manage some of the essential but more operational issues with CW&C that at 
least to some extent we discussed in the ATF.  
 
Slightly outside the context of this report and this objective I think we should note the benefit of 
engaging with a few more CW&C Officers and Councillors in our recent ‘cycle rides’ with them. 
Well done to those that organised these and participated in them. 
 
Despite some concerns I feel we should still feel positive about our growing status and relationship 
with CW&C Officers and Councillors, and with partner groups. Let’s hope that 2022 is the platform 
for a new start 
  

 
Stephen Perry   



2021 Press Secretary Report 

We’re on target to meet our 2021 press-related objectives – more information 

below.  

Objective 1: Write a letter to the paper on average once a month 

This has been achieved. A total of 16 letters were published by the Standard 
and Chronicle (some of these were duplicates).  

The rota approach works well with a reminder at the start of each month in the 
media round-up.  

 

Objective 2: Issue at least 4 press releases  

So far 3 have been issued – with one ready to go before the end of the month. 

Details of the releases: 

• Bike Week events – published in both the Standard and Chronicle 

• Bren women-only maintenance courses – published in the Standard 

(oddly in their letters section) 

• Wheelchair trike fundraiser – published in both the Standard and 

Chronicle, as well as having a separate online article in the Standard 

• Mouldsworth train station / Northern Accessibility Fund – draft is ready, 

just awaiting confirmation from NR as to when works will start before 

sending 

A big thank you to Cathey, Simon, Ian and Eileen for helping with these.  

Looking ahead 

For 2022 I’d suggest creating a calendar of activity or key dates to plan releases 

around (this could be sent along with the weekly media round-up so wouldn’t 

need any lengthy discussion during meetings).  

I’d envisage this including input from the events coordinator role, and the 

output is also something that we could use to schedule social media / blog 

content as well. There’s perhaps scope to piggyback any wider national cycling 

campaigns, or ‘moments’ adapted with a local perspective.  

 

 

 



MEMBERSHIP SECRETARY REPORT - 2021 MEMBERSHIP YEAR. 

The membership status is as follows: 

 As at 15/01/2021 As at 31/12/2021 
Family 49 88 
Life 42 43 
Individual 52 82 
Corporate 0 5 
Unwaged 2 5 
TOTAL 145 223 

There have been 75 NEW members joining since the start of 2021.  The target of 150 members by 
year end has been comfortably exceeded.   

In membership application forms, LOCAL EVENTS and CYCLING MATTERS are the most-frequently 
quoted category when asked ‘How Did You Hear About the Campaign?’ (‘Pressure from the 
Membership Secretary’ is not a Category). 

The profile of new members is as follows: 

 New members 
Family 33 
Life 0 
Individual 34 
Corporate 5 
Unwaged 3 
TOTAL 75 

Good success was also achieved by reaching out to recently-lapsed members.  30 former members 
took up the invitation to rejoin. 

As is normal at renewal time, there were a number of members who did not renew.  This year there 
were 27. 

 Not renewing 
Family 15 
Individual 12 
TOTAL 27 

I am hopeful that the new, improved and simplified payment system will reduce this churn in future 
and that there will be an increase in those opting to set-up a recurring payment.  Renewals will be a 
particular challenge at the 2022 renewal when 176 members will be asked to renew.  (So far 8 
members have set-up recurring payments.) 

  



We have run various activities and tried different techniques to promote the Campaign during 2021.  
For example: 

 The CYCLE BUDDY SCHEME has had TWO outings.  Growth can be expected here, when the 
weather improves. 

 We have performed FOUR CYCLE SAFETY CHECKS for members.  These have been well-
received.  I’m still surprised they aren’t more popular. 

 We had approx. SEVENTY attendees across the FOUR, WOMEN-ONLY Introductory Bike 
Maintenance Classes.  There was some uptake of membership following this.  Bren received 
donations in the hundreds of pounds and were very satisfied with the activity.  We will 
repeat the activity and may even extend it next Summer. 

 There was a capacity attendance (30 cyclists) at the Glamorous Ladies bike ride, organised by 
Molly Brown in Bike Week and it made a colourful splash. 

 We purchased 300 professionally-printed business cards.  These are good to have available 
and make a good impression with people but there is little evidence that they have really 
resulted in many new members.  I still have about 100 left of that first batch. 

 70-80 membership cards were delivered by hand, thus keeping postage costs down. 
 A maildrop of 60x copies of ‘Cycling Matters’ to my near neighbours yielded NO new 

members.  This small scale trial indicates that this is an INEFFECTIVE use of material. 

Ian Slater. 
Membership Secretary. 



Report on Planning Developments  for CCC AGM 2022 

The total number of planning applications submitted in 2021 was 5109. Not all have been 

reviewed due to time pressures. For those that have been checked so far (≠2800), about 150 

detailed submissions have been made. It is quite fortunate that Planning Dept. is running so 

far behind in its deliberations….. 

I have semi-automated the manipulation of the basic information, but there may be more 

that can be done to automatically eliminate things like TPOs (tree preservation orders). My 

computer skills may not be up to this! However, actual applications are submitted in so 

many different formats and in such varying levels of detail that there is ultimately no 

alternative to ploughing through those submissions when a cursory look at the application 

title raises questions. 

In terms of whether this is a worthwhile task, the answer has to be “Yes”. We have had 

some applications where our intervention has had a direct effect and revised plans 

incorporating our suggestions have been submitted. There are others where the Case 

Officer has conditioned cycle storage into the recommendation for approval – this is 

happening much more frequently since we started intervening than in the past. Paul Parry 

of Highways is also now frequently advising the need for cycle storage. Unfortunately, there 

is no easy way to tell if these conditions are fulfilled. I am unclear as to who is responsible 

for assuring compliance with planning conditions – possibly Building Control? – an objective 

for the coming year is to clarify this point and see if compliance can be monitored. No 

attempt has been made to see whether some Case Officers are more insistent on 

conditioning cycle facilities than others, but access to the information is being retained for 

possible future use. 

Other Activities:- 

1) The Supplementary Planning Document on parking is being revised. The Consultation 

document and survey were based very much on our input even though there are a 

few points that I would have liked to see more rigidly defined. Responses are being 

collated and I presume that a set of revised standards will be put before Council for 

approval in due course. There was no major (at least visible) opposition from the big 

builders. 

2) Much work has been done around the Ellesmere Port Industrial area, in particular in 

relation to the possible re-purposing of the North Road area disused railway lines. 

The lead CWaC person in the Regeneration team left CWaC and a replacement has 

not yet been appointed. The document produced by the Regen team included many 

of our ambitions and suggestions, but it is such an ambitious overview that the 

Council has decided to try to action it in small tranches. It will require close liaison to 

ensure that the potential is not lost. Action:- NJS/PW to establish contact with the 

new person when appointed. 



3) Thanks to an approach to Chris Matheson, we have an agreement from CW&C’s CEO 

that the renewed footpath from Station Road at Backford to Whitby Lane will be 

formally designated and signed as an SUP. It needs monitoring to make sure it 

happens!! 

4) An anomaly in ownership and maintenance responsibility of part of the path from 

the greenway to Deva Way has been clarified. It is now a case of seeing if we can get 

it put into CWaC’s a maintenance schedule. 

5) Minor changes and additions have been made to our on-line map. This is an ongoing 

task but no longer onerous. 

6) Significant effort was expended looking at the possibility of a direct link from Little 

Sutton to Capenhurst Railway Station. This ultimately failed (lack of time and inability 

to engage with local residents due to Covid). There is a new application in for a small 

section of what would have been on one possible route – I shall put in a brief 

submission but suspect that the application may be refused on other grounds 

anyway. 

7) The key to the next year will be better communication with Planning Dept, 

particularly at a Senior level. At present it is all one way with little or no feedback. 

Pushing things via Councillors, whilst effective, might be creating resentment. Such 

improvement can probably only be made effectively once face to face meetings are 

again the norm.  

8) The same applies to communications with Highways – we should have as a campaign 

objective, the normalisation of priority markings (double stop lines) for cycle paths 

and SUPs.  

9) The revised One City, Charterhall Drive, Hoole Gateway/A56 studies are all likely to 

be significant time consumers in the next 12 months. We also need to find an 

effective means for influencing future developments on Frodsham Marshes 

 

Other objectives for the Campaign as a whole should include trying to understand the 

pathway/SUP maintenance and clearance schedule and get acceptance from CWaC that 

more effort is needed on this if they are to achieve their climate goals. 

 

Nic 

 



 Chester Cycling Campaign  AGM 2022 - Inclusive Officer Report 

The pandemic continued to make it difficult for me to carry out as many face-to-face events as I would have liked to have 

done this past year, however virtual meetings and activities enabled me to participate in several meetings and successful 

projects which you’ll find outlined below.   

INCLUSIVE ACCESS ACTION   OUTCOME 

Ongoing access issues caused by 
‘A’ frames on the Wales Coastal 
Path, Higher Ferry    

Tom Woodall (Access & Natural Environment Manager, Flintshire County 
Council) in his recent correspondence regarding A frames, expressed concern 
about the risk of motor cycle ingress if barriers are removed from Flintshire 
paths and the level of management that would be required from the 
Authority and Police to deal with this. Further discussions will take place with 
Gruff Owen (Wales Coastal Path Officer) who is responsible for grants. I have 
been informed by Jane Rogers, the Transport Strategy Officer for FCC until 
Dec 2021, that she commissioned PJA Consultancy agency to undertake a 
community engagement activity to investigate removal of the barriers in the 
vicinity of Ferry Lane as a test case. Catriona Swanson (PJA) is now dealing 
with this project. She has informed me that the project is in the early stages 
and she will provide an update soon. 

Access issues at Faulkner Street, 
Hoole (specifically the lack of 
disabled parking facilities and 
cycle stands.   

Success! A designated disabled parking bay is now available and suitable cycle 
stands have also been installed with the support of Councillor Richard 
Beecham.  



INCLUSIVE ACTIVE TRAVEL  

Wheels 4 Wellbeing  As a Wheels 4 Wellbeing ‘Disabled Cycling Ambassador’ I will be commenting 
/ contributing on regional issues which may impact nationally and vice versa. 
We have had an initial introductory meeting and I gave an interview for a 
blog regarding use of the Mountain Trike to promote active travel and 
community engagement.    

Integrated Sustainable Transport 
Task Force (formerly Active 
Travel Forum & Sustainable 
Transport Task Force)   

The ISTT has held two meetings and terminology was discussed – my request 
to have the word ‘wheeling’ included (to represent those of us who rely on 
wheeled mobility aids for active travel) was accepted and will now be used 
together with walking and cycling references.   

RAIL ACCESSIBILITY   
 • Together with Ian Slater we secured a successful bid to improve 

accessibility for rail users at Mouldsworth station. The funding means 
that the existing gate hinges (main entry to the station) will be 
replaced with double action hinges to allow the gate to open both 
ways and a ramp will replace the stepped section. 

• Following this involvement with Northern Rail I was invited to 
contribute at meetings with Northern Station Accessibility Group 
(NSAG) with regards station design improvements for future facilities 
such as accessible toilets and we are also considering how 
wheelchairs/trikes can be better accommodated on trains.    

• I also contributed to a Chester Station Improvement virtual meeting to 
raise awareness of accessibility and parking difficulty as both a cyclist 
and wheelchair user. I was later contacted by Louis Mertens who 
organised the stake holder event who said he was a keen advocate of 
active travel and hopes to invite me to future meetings as appropriate.   



PROMOTING INCLUSIVE ACTIVE 
TRAVEL  

 

Press Releases, Blogs, Web and 
Newsletter articles 

The CCC website -  Inclusive Cycling Page + ‘Walking Wheelchair’ Trike Hire, 
Cycling Matters Winter 2021 +  “Chester Wheelers Mountain Trike Active 
Travel” blog on the Wheels 4 wellbeing website (Campaigning for inclusive 
cycling, Wheels for Wellbeing) + “Mountain Trike Hire Plan unveiled for city”, 
Chester Standard + “Funding Secured to improve accessibility at Cheshire 
Train Station”, Chester Standard.  

‘WALKING WHEELCHAIR’/MTN 
TRIKE HIRE  

 

 Having successfully secured funding via Space Hive, to purchase a ‘walking 
wheelchair’ Mountain Trike I am now in the process of placing orders and 
setting up a storage facility for the ‘walking wheelchair’ Mountain Trike. This 
will form the basis of the inclusive cycle experience events as promoted on 
the CCC website.  I have had discussions with Peter Grime CWaC access 
officer regarding my thoughts and hopes for an active wheelers hire scheme 
which he is keen to support. 

 

The Year Ahead 

• Promote inclusive active travel using the MT ‘walking wheelchair’ by Participating in Nordic walking and ramblers 
events at the Countess Country Park.  

• Encourage people with different types of wheeled mobility aids to join in activities and community meetings at 
parks and other venues.  

• Continue to work closely with the groups mentioned in this report to improve accessibility for all.  

https://wheelsforwellbeing.org.uk/chester-wheelers-mountain-trike-active-travel/
https://wheelsforwellbeing.org.uk/chester-wheelers-mountain-trike-active-travel/


CCC AGM 2022 

Cycling Matters! Editor’s Report for 2021 

Production and distribution of Cycling Matters! resumed its normal quarterly rhythm in 2021, after the disruption 

caused by the Coronavirus pandemic in 2020. 

Production 

All issues this year (Spring, Summer, Autumn and Winter) were produced in electronic format.  This has the advantages 

of allowing colour photographs to be used (the printed format uses only black and white), having clickable links both 

internally to different parts of the newsletter and externally to the Campaign’s website etc,  and being easily flexible in 

terms of length, allowing more content to be included. 

The Autumn and Winter issues were also produced in printed format, as retail premises were re-opening after the 

lockdowns imposed during the Coronavirus pandemic.  Since the electronic version is not in a suitable format for 

printing, the content has to be re-formatted into the template for the printed format. 

Distribution 

The electronic format has enabled us to distribute Cycling Matters! to many more people than was possible with just 

the printed format.  Distribution has been widened with the aim of raising awareness of the Campaign’s existence and 

work.  The current distribution is: 

- All CCC members, individual and corporate. 

- 30 CW&C Councillors (for Chester and surrounding areas, or having a relevant role). 

- CW&C officers who have relevant roles (Transport and Highways, Climate Emergency). 

- Members of CW&C’s Active Travel Forum (now succeeded by the Integrated Sustainable Transport Taskforce). 

- 15 Parish Councils serving Chester and the surrounding areas. 

- MP for Chester. 

- Police and Crime Commissioner for Cheshire. 

- Cheshire Fire and Rescue Service. 

- Cycle shops. 

- Chester Sustainability Forum. 

- Chester Eco Communities. 

- Chester Residents’ Associations Group. 

- University of Chester. 

- Cheshire Youth Senate. 

- Good For Nothing Chester. 

- Chester Business Club. 

- Chester Chronicle. 

- Chester & District Standard. 

- Twitter. 

- Facebook (posted on, or offered to admins of, 41 pages or groups, targeted at Chester residents). 

Opportunities to widen distribution further are being pursued actively. 

The printed issues were produced in the usual run of 1000 copies and were distributed to as many of our usual outlets 

as would take them, according to their policies on Covid restrictions.  The Autumn issue was distributed directly to 

members of the public at sustainability events in Grosvenor Park and the Cathedral. 

The printing of Cycling Matters! is kindly supported by Bartletts Solicitors, for which the Campaign is extremely grateful. 

Cathey Harrington 

Editor, Cycling Matters! 

20 January 2022 



Report of Campaign Bulletin Editor – 2021/22 

Campaign Bulletins are sent to all members of the Chester Cycle 

Campaign electronically every 1 to 2 two months. The intention 

is to update those members of the campaign that do not attend 

the regular monthly campaign meetings, or participate in the 

‘activists’ email group as to the issues the campaign are 

addressing and up to date news of progress. 

They are sent from an app (Mailpoet) that is included ‘behind the scenes’ on the campaign website and includes a facility in each mail 

sent for members to unsubscribe if they do not wish to receive the electronic messages any more.  

In the year2021-2022 a total of 13 messages were composed and sent out to the membership containing various items of information 

as set out below. This was an increase of 5 from the previous year and included ‘one off’ messages such as the bike buddy scheme and 

notification of zoom link for meetings.  Also set out in the table below are the “number sent”, “open rates” and “click throughs” on 

links within the Bulletin. The number sent reflects the changing number of members as a result of the promotional and ‘review’ activity 

of the membership by the Membership Secretary. Each issue listed below has a hyperlink to take you to the published bulletin. 

Date/Issue Number Topics Covered Response 

44 – January 2021 
 
 

• Notice of AGM  

• Reports of various roles in the Campaign 

• Plea for new Press Secretary 

• Eco Communities online crowdcasting event  

Sent to: 115 addresses 
Opened: 69.3% 
 
20.2% clicked on links for 
further information 

45 – February 2021 • Report on 2021 Objectives agreed 

• Active Travel Lane proposal to be  ‘paused’ 

• Campaign’s Social Media Channels 

• Zoom Link to March’s Campaign meeting 

Sent to: 115 addresses 
Opened: 72.2% 
 
35.7% clicked on links for 
further information 

https://www.chestercyclecity.org/?mailpoet_router&endpoint=view_in_browser&action=view&data=WzM1LCI4NDRiOTUzMmI5YzgiLDAsMCwyOCwxXQ
https://www.chestercyclecity.org/?mailpoet_router&endpoint=view_in_browser&action=view&data=WzM2LCI3ODZlM2UxZDY3MGUiLDAsMCwyOSwxXQ


Date/Issue Number Topics Covered Response 

46 – March 2021 • Bike Week Ideas 

• Monitoring of Planning applications with link to submitted comments 

• Re-opening of resurfaced canal towpaths 

• Ideas for a circular bike ride involving crossing River Mersey 

• Reminder of Cycle Campaign member benefits – linked to campaign to boost 
membership renewals 

• Zoom Link to April’s Campaign meeting 

Sent to: 115 addresses 
Opened: 68.3% 
 
24.2% clicked on links for 
further information 

47 – April 2021 • Cycle Matters Spring 2021 issue 

• Zoom Link to May’s Campaign meeting 

Sent to: 123 addresses 
Opened: 70.7% 
 
43.1% clicked on links for 
further information 

48 – May 2021 • Bike Week Events 2021  
o Glamorous Ladies Bike Ride 
o Women’s Introductory Cycle Maintenance workshops 
o Bike Buddy Scheme Launch 
o Offer to take councillors & Council Officers and MPs on bike rides 
o Cathedrals Cycle Route Launch (Cycling UK) 

• Comments submitted regarding Northgate Development in relation to cycling 
infrastructure 

• Free cycle safety checks for Campaign Members 

• Zoom link to June’s Campaign Zoom Meeting & Agenda (June meeting) 

Sent to: 138 addresses 
Opened: 66.7% 
 
28.3% clicked on links for 
further information 

Special • Zoom link to July’s Campaign Zoom Meeting & Agenda  Sent to: 131 addresses 
Opened: 58.8% 
 
35.1% clicked on links for 
further information 
 
 

https://www.chestercyclecity.org/?mailpoet_router&endpoint=view_in_browser&action=view&data=WzM3LCIwYmIwYTlhNTM3NTYiLDAsMCwzMCwxXQ
https://www.chestercyclecity.org/?mailpoet_router&endpoint=view_in_browser&action=view&data=WzM4LCJiZjRlMjhlY2ViYmMiLDAsMCwzMSwxXQ
https://www.chestercyclecity.org/?mailpoet_router&endpoint=view_in_browser&action=view&data=WzM5LCI0MDU2MjU2YmQzN2EiLDAsMCwzMiwxXQ
https://www.chestercyclecity.org/?mailpoet_router&endpoint=view_in_browser&action=view&data=WzQxLCJjODQ2MmJiYTA5YjMiLDAsMCwzMywxXQ


Date/Issue Number Topics Covered Response 

49 – August 2021 • Announcement of future Campaign Meetings to be face to face 

• Zoom link for August meeting 

• Lenny Lewis’ cycle adaption for inclusive cycling 

• Free Cycle safety checks for members 

• Zoom link to August Campaign meeting 

Sent to: 165 addresses 
Opened: 53.4% 
 
19.5% clicked on links for 
further information 

50 – August 2021 • Live meetings restarted at Bowling Green Court (blended with Zoom 
presence) 

• Zoom link for those preferring not to attend face to face meeting (September 
meeting) 

• Shared use path near Tarvin obstructed by temporary road sign 

• Call for members to help with Campaign’s Cycle Buddy Scheme 

• CWaC Local Plan Consultation – invitation to members to contribute 

• Comments to CWaC Highways proposals for St. Martin’s Way Cycle way 
roadmarkings  

Sent to: 165 addresses 
Opened: 72.7% 
 
21.8% clicked on links for 
further information 

Special  • Cycle Buddy scheme launched Sent to: 164 addresses 
Opened: 61% 
 
6.1% clicked on links for 
further information 

51 – October 2021 • Autumn edition of Cycling Matters published 

• Trial hard copy distribution in Gt. Boughton 

• Advice sought by Welsh Water for potential temporary diversions on canal 
during repair works 

• Campaign’s library of cycle route maps 

• Taking Councillors for Ride project 

• Planning comments made on behalf of Campaign 

• Zoom link for those preferring not to attend face-to-face meetings (October 
meeting) 

Sent to: 168 addresses 
Opened: 63.1% 
 
26.2% clicked on links for 
further information 

https://www.chestercyclecity.org/?mailpoet_router&endpoint=view_in_browser&action=view&data=WzQwLCJiZjNhYjc0Yjc5ZjAiLDAsMCwzNCwxXQ
https://www.chestercyclecity.org/?mailpoet_router&endpoint=view_in_browser&action=view&data=WzQyLCJiODFmYmUyZjhiYTciLDAsMCwzNSwxXQ
https://www.chestercyclecity.org/?mailpoet_router&endpoint=view_in_browser&action=view&data=WzQzLCJkZDVhNTNhZjBiNTYiLDAsMCwzNiwxXQ
https://www.chestercyclecity.org/?mailpoet_router&endpoint=view_in_browser&action=view&data=WzQ0LCJkNDEwNDg1ZDZjOWMiLDAsMCwzNywxXQ


Date/Issue Number Topics Covered Response 

52 – 
October/November 
2021 

• New bike racks in Hoole – shopping by bike celebration event announced 

• Spacehive events sponsored by Campaign Members 
o Walking Wheelchair Trike project (Elaine Morgan) 
o Cycle/Walking path design – Helsby (Cycling North Cheshire) 

• Taking Councillors for a Ride – agreed participants so far 

• Zoom link for those preferring not to attend face-to-face meetings 
(November meeting) 

Sent to: 146 addresses 
Opened: 69.2% 
 
8.9% clicked on links for 
further information 

53 – November 2021 • Report on Hoole shopping by bike event  

• Another ‘Spacehive’ fundraising initiative by a Campaign member –  Cycling 
without age (Brendan Harrington) 

• Revision of CWaC Parking Guidance policy – request for members’ input 

• Report back on taking Councillors fr a ride initiative 

• Zoom link for those preferring not to attend face-to-face meetings 
(December meeting) 

Sent to: 156 addresses 
Opened: 66.7% 
 
10.3% clicked on links for 
further information 

54 - December 2021 • Cycling Matters winter edition published 

• Cycling Campaign Corporate Members 

• Campaign’s Cycling Documents reference library 

• Zoom link for those preferring not to attend face-to-face meetings (January 
meeting) 

Sent to: 165 addresses 
Opened: 60.0% 
 
34.5% clicked on links for 
further information 

 

Simon Brown   

16/01/2022 

https://www.chestercyclecity.org/?mailpoet_router&endpoint=view_in_browser&action=view&data=WzQ1LCJlMzFhZTQ2YjFkYmMiLDAsMCwzOCwxXQ
https://www.chestercyclecity.org/?mailpoet_router&endpoint=view_in_browser&action=view&data=WzQ1LCJlMzFhZTQ2YjFkYmMiLDAsMCwzOCwxXQ
https://www.chestercyclecity.org/?mailpoet_router&endpoint=view_in_browser&action=view&data=WzQ1LCJlMzFhZTQ2YjFkYmMiLDAsMCwzOCwxXQ
https://www.chestercyclecity.org/?mailpoet_router&endpoint=view_in_browser&action=view&data=WzQ2LCIzMzI2OTg5ZDFkMzIiLDAsMCwzOSwxXQ
https://www.chestercyclecity.org/?mailpoet_router&endpoint=view_in_browser&action=view&data=WzQ3LCI0OTYzOGZhZTJlODQiLDAsMCw0MCwxXQ


Webmaster’s Report to Chester Cycling Campaign AGM 2022 
 

Overview of the Year 

The webmaster had a very busy year in 2021.  Activity has included: 

1)  Some minor changes to the layout of the home page to give greater prominence to membership and to 

feature some recommended reading, while removing the poll feature. 

2)  Technical changes to make the website load much more quickly in web browsers.  

3)  Creation of an extensive cycling document reference library for cycling related guidance, policies, 

reports, research findings and government regulations. 

4)  Complete reconfiguration of our membership payment system to make membership fee payments 

much easier and quicker, with additional options for payment methods, and the option to make recurring 

annual fee payments.  This has included using Donorbox for a new membership form and Stripe as a 

payment processor.   These change have resulted in an increase in income for the Campaign despite the 

extra Donorbox fees we have to pay, as most members have opted to pay our processing fees on top of 

their membership fee. 

5)  Maintaining content on a day to day basis, taking periodic backups of the website, and responding to 

enquiries sent to us via the online 'Contact Us' form.   

Web Statistics 

During the Covid pandemic there has been a very significant increase (up to 30% over four years) in website 

visitor numbers and in page views .  This increase may reflect the greater increase in cycling as a result of 

the pandemic, as well as efforts made by our Campaign officers to increase our profile via social media, 

membership drives, and wider, targeted Cycling Matters! distribution. 

 

Month 

Page Views All Visitors Unique Visitors 

2018 2019 2020 2021 2018 2019 2020 2021 2018 2019 2020 2021 

January 5,622 4,754 4,653 3,854 1,035 1,118 1,183 1,561 967 1,058 1,127 1,501 

February 5,771 5,264 3,452 9,037 1,063 1,199 873 2,798 986 1,135 814 2,720 

March 11,393 4,743 4,387 10,942 2,016 1,170 1,053 2,410 1,947 1,109 1,008 2,327 

April 7,207 8,525 8,062 11,824 1,328 1,752 2,113 2,482 1,233 1,670 2,053 2,343 

May 2,430 8,619 11,674 9,990 503 1,741 3,669 1,935 447 1,646 3,544 1,859 

June 5,500 6,961 8,300 10,265 1,229 1,612 2,886 2,183 1,173 1,528 2,730 2,107 

July 8,916 8,570 7,966 9,582 1,754 1,889 2,673 1,858 1,676 1,818 2,576 1,788 

August 9,393 9,037 8,525 8,820 2,134 1,936 2,703 1,800 2,031 1,855 2,579 1,714 

September 6,133 7,418 5,695 7,430 1,365 1,875 1,930 1,516 1,285 1,796 1,843 1,450 

October 4,886 4,734 4,135 5,409 1,083 1,164 1,360 1,147 1,012 1,106 1,291 1,095 

November 3,700 3,318 3,836 4,431 863 844 1,322 965 809 795 1,245 924 

December 2,962 3,567 2,414 3,151 864 897 1,002 740 825 852 952 714 

Totals 73,913 75,510 73,099 94,735 15,237 17,197 22,767 21,395 14,391 16,368 21,762 20,542 

 

Hosting Arrangements and Costs 

The cost of running the website in 2021 was only £97.56, as we had no domain name registration fee or SSL 

encryption fee to pay last year.     



Popular Pages 

Not including our home page, the most popular pages visited in 2021 were: 
 

No Web Page Views 

1 Complete Library of Free Chester Cycle Route Maps 12,005 

2 The River Dee Round 6,583 

3 Try the Dee Marshes Route 5,760 

4 Mickle Trafford Greenway Extension 2,946 

5 Bren Bikes – Bike Recycling Project 2,105 

 

Mobile Site Visitors 

Increasing numbers of people visiting the Campaign website are using a desktop PC, the first increase in a 

decade.  This may reflect the visits by users stuck at home during lockdowns visiting the site on a laptop.    
 

Year 

Percentage of 

Visitors Using 

Phones 

Percentage of 

Visitors Using 

Tablets 

Percentage of 

Visitors Using 

Desktop PCs 

2017 41% 19% 40% 

2018 42% 15% 43% 

2019 50% 14% 36% 

2020 59% 8% 33% 

2021 56% 6% 38% 

 

Search  

The website is the first search results when an internet user does a search on the words "Chester" and 

"cycling" using Google, DuckDuckGo and Bing.   In 2021 our website was accessed by the following means: 
 

Website Access Method 2020 2021 

Search engine 81% 69% 

Directly via a hyperlink on website or in email 13% 19% 

Clicking on link in another website 3% 7% 

Social media  3% 5% 

 

Future Developments 

No significant developments are planned for the website.  However, I am interesting in increasing the 

amount of information on the website related to inclusive cycling and further developing and publicising 

the cycling document reference library. 

 

Craig Steeland 

Campaign Webmaster 

11 January 2022 



Report of Social Media Coordinator  – 2021/22 

The Chester Cycling Campaign has two social media channels that are active and attract a reasonable following and degree of engagement. These support 

and reinforce the Campaign website as a mechanism to engage with more people locally regarding cycling.   

Twitter @Chester_Cycling  and      Facebook : @ChesterCycling 

Facebook : 

A big thank you to Page admins and Editors for sharing posts and monitoring messages coming in to the Campaign ‘page’ which has 

helped to improve engagement this year. 

Current Admins to the Chester Cycling Campaign Facebook Page : Simon Brown, Craig Steeland, Roger Hones. 

Current Page Editors are Helen Southall, Cathey Harrington, Jayne Rodgers, Ian Slater, Andy Evans, Angus King 

Roger Hones has decided not to be a Page Admin for the coming year in view of his view that he hasn’t been able to contribute much 

in the past year in this role. 

Followers:        

2021/22 year 593 (As at 21/01/21) 760 (As at 18/01/22) +28% 
2020/21 year 500    593 + 19% 

2019/20 year 443  500 +13% 

Page Likes:        

2021/22 year 559 (As at 21/01/21) 695 (As at 18/01/22) +24% 
2020/21 year 481    559 + 16% 

2019/20 year 434  481 +11% 

Maximum total reach on 
page on any one day: 

  

2021/22 year 589  (on 31/05/21) 
2020/21 year 1.5K  

2019/20 year 313  



Maximum engagement to 
any one post 

  

2021/22 year 226 A-Frame Barriers on R Dee in Flintshire (on 01/04/21) 

2020/21 year 41  

2019/20 year 28  

   

Maximum reach of top 3 posts    

2021/2022 year 
2020/2021 year 
2019/2020 year 

977 
(2,900) 
(996) 

Glamorous Ladies Bike Ride 31/05/21 

2021/2022 year 
2020/2021 year 
2019/2020 year 

914 
(1,200) 
(556) 

Damage to vehicle parked on Deeside Industrial Estate 12/07/21 

2021/2022 year 
2020/2021 year 
2019/2020 year 

786 
(1,100) 
(552) 

Free cycle safety checks 19/04/21 

Number of posts published on 
page 

125 from 1/03/21 to 21/01/22 

Commentary 

The number of followers of the Campaign Facebook page continues to rise, up 28% on the last year, with the rise greater than the 

previous two years. Page likes have risen by 24% more than either of the previous 2 years. (Previous years’ figures shown in blue). 

Looking at the “reach” of posts (i.e. people who had viewed content), the Glamorous Ladies bike ride album attracted the most 

attention, probably because people were sharing their picture featured in the album. The post about damage to a vehicle parked n 

Deeside Industrial Estate, on the route out to Burton Marshes also attracted significant attention, whilst the post about Free cycle 

safety checks also had a significant engagement. 

 

Those who have been involved with looking after the Facebook have ensured that any messages left on our page receive timely 

attention unlike in previous years. Thank you all. As always ,we need to post and draw attention to any new content placed on the 

Campaign’s excellent website. 

 



Twitter 
The Campaign Twitter site is accessed via a password and this is shared with those agreed to have access to make posts on behalf of 

the Campaign. 

Current people who have access to account: Simon Brown, Jayne Rodgers, Roger Hones, Andy Hamill, Andy Evans, Tom Smith. 

Followers as at 21/01/21: 395 (312)  

Followers as at 18/01/22- 491 a growth of 96  (38) – 24% (14%) 

Tweet impressions: 

 Feb  
2021 

Mar 
2021 

April 
2021 

May 
2021 

June 
2021 

July 
2021 

Aug. 
2021 

Sept. 
2021 

Oct. 
2021 

Nov. 
2021 

Dec. 
2021 

Jan  
2022 

TOTALS 

Tweets 3 6 1 6 4 2 9 2 2 6 3 1 45 
Profile visits 562 395 311 412 88 393 876 75 491 547 391 266 4807 
New Followers 14 10 7 0 1 0 15 2 2 34 5 2 92 
Impressions 
2021/22 

4,539 1388 672 953 814 1,781 11,800 767 7,073 11,200 2,354 362 ------ 

2020/21 1199 3604  1495 1616  6136  553 463  7123  1411 465 237 54   

2019/20 207 143 4,073 322 287 496 740 221 315 990 555 1,392  

Mentions 
2021/22 

 
44 

 
27 

 
15 

 
11 

 
8 

 
9 

 
27 

 
25 

 
12 

 
38 

 
60 

 
3 

 
279 

2020/21 19 15 6 29 53 9 16 25 7 28 33 1 241 

Feb 2021 – end April 2021 - Top post – Great Boughton #Chester towpath upgrade nearing completion (05/02/21) 

May 2021 – end Jul 2021 – Top post –  Welcome news from @transportgovuk today! (30/07/21 ) 

Aug 2020 – end Oct 2020 – Top post –  Great to see so many cyclists doing their shopping in Hoole yesterday - really convenient space to park your bike up and amble 

around the wonderful shops. Loving the @HooleFoodMarket tricycle too! ( 31/10/21) 

Nov 2020 – Jan 2021 – Nearly a quarter of car journeys are under two miles - imagine if we could shift some of these to 2 or 3 wheels instead #BikeIsBest  (05/11/21) 

Total of self generated tweets 2021-2022  (not including re-tweets) : 45 (43 in 2020 and 10 in 2019) 
 



Commentary 

There were slightly more self-generated tweets compared to last year (45 as oposed to 43) and overall the activity (which includes re-

tweets) shows a healthy response – There were over 4,000 profile visits generated (compared to just 860 last year. Clearly these visits 

were as a result of the material being posted or re-tweeted. Well done Twitter people! We have slightly more new followers than last 

year with 491 followers as at 21/01/22 up 24%. 

There were a few Direct Messages (from followers) and these were responded to in a timely manner – much improved compared to 

previous years. Well done everyone!  

An area for improvement is to more rigorously tweet any new content that is loaded onto the Campaign’s excellent website, to drive 

even more traffic to it. Twitter can be an extremely effective way to get the message out to a large audience. 

Simon Brown 

22/01/2022 


